
 

OFFICIAL LOGO STANDARDS



 

WMMC 

Western Missouri Medical Center (WMMC) strives to promote a

positive and respected image to local and regional audiences.

Consistent use of the WMMC logo is critical to that image. 

Adhering to the enclosed guidelines will ensure logo usage is uniform

and appropriate across the board. These guidelines apply to all uses

of the logo –  no exceptions will be made.

All marketing materials and any use of the logo need pre-approval

from the Marketing Department before production. If you have any

questions, please contact the Marketing Department.

INTRODUCTION



The original logo created in 2009 is an abstract visual pyramid of

sun rays that symbolized a new day at WMMC while evoking a

warm, approachable feeling that reaches out and embraces the

greater community. With the hardships that our health system faced

in 2020, our organization deserved a fresh modern logo

representing the growth and change in this monumental year. The

pyramid continues to represent a strong, stable foundation of our

organization's six pillars: Patients, Medical Staff, Employee

Development, Quality, Services, and Financial Performance.

But the new and clean, contemporary design articulates our new

approachable brand image.

 

Logo Statement

2021

2009

LOGO HISTORY



The 2-color logo, #734573 and #00467F, is the

main logo and should be used whenever possible. If

the logo will be used over a dark background, use

the reversed-out white logo. 

The logo’s mark, or “pyramid,” and line separating

the tagline are #734573 when used in the 2-color

version and black in the 1-color black version of the

logo.

“Western Missouri Medical Center” is #00467F

when used in the 2-color version and black in the 

1-color black version of the logo.

The WMMC color palette is composed of primary

colors: #734573 and #00467F. And secondary

colors: #949797, #5DAFC7, and #ABDEF1. Only

these colors may be used in marketing materials.

Screens of these colors are acceptable.

There should always be a minimum of 1/4” clear space around the

entire logo to maintain readability.

#734573

c-0 m-40 y-0 k-55

#ABDEF1

c-29 m-8 y-0 k-5

#949797

c-2 m-0 y-0 k-41

#00467F

c-100 m-45 y-0 k-50

#5DAFC7

c-53 m-12 y-0 k-22

BRAND COLOR PALETTE

 

BRAND STANDARDS



LOGO FONTS & FONT FAMILY

“Western Missouri Medical Center” used in the logo is the typeface Futura. Futura is the official

font of WMMC and while the logo should never be recreated, Futura should be used on

marketing materials where possible. 

The WMMC family of font is Futura (T1). Only this font can be used in marketing materials. 

Body copy can’t be smaller than 11 pt. size using Futura (T1) Light. If the designed piece requires

a smaller font size than 11 pt., Futura (T1) Book should be used. Subheads should be 3 pt. larger

than body copy in Futura (T1) Medium. Headlines should be 6 pts. larger than subheads in Futura

(T1) Demi. 

• Body copy in 11 pt. Futura (T1) Light

• Subhead in 14 pt. Futura (T1) Medium

• Headline in 20 pt. Futura (T1) Demi

GENERAL GUIDELINES

Headlines and subheads should be set in title case. 

Do not print the logo or marketing materials (brochures, internal flyers, patient handouts, etc.)

on colored paper, use white and off-white papers only. 

Do not use clip art in marketing materials. When using images, they must reflect diversity. 

All marketing materials must follow the AP writing style, for example, use only one space after

periods. 

All marketing materials and any use of the logo need pre-approval from the Marketing

Department before production.

BRAND STANDARDS



PRIMARY LOGO

The primary logo should be used on all
materials produced by WMMC. The WMMC
logo should always appear in this state. 

LOGO VARIATIONS

SECONDARY LOGO

The primary logo should be used on all
materials produced by WMMC. 



1. Paper stock for WMMC letterhead is Classic Linen Natural White 24# text.

2. Set the top and bottom margins at 2". Set left and right margins at 1". The
date, address, greeting, body copy and salutation all align flush left and are
ragged right.

3. Body copy type is 11- point Futura (T1) Light. Use Arial if Futura (T1) Light is
not available. Font color is black. 

4. Use single spacing for all paragraphs in a letter.

New York, NY 10002

Dear Mr. Vandelay,

Raestionsed magnibh et acipit ut nulla conse minit delit vel ut del incipit, vendipsum iure dolobore ex ercinim nonsed

eraesequat. Lorer il dolestrud erci blaore feum num aliquat, si et at incin henit pr aessis nostrud dolor sum vullaore

ea alit velenisit volobor sit luptat nim volore consenis eugiat. Volore mod magnibh eros non ullaor sisit augiamc

onsequis acin ut lummy nos adignibh eu feu.

Lamcore et vendre minibh ero do odolor auguero con et aliquat utat. Ut venibh eum iriliquisi. Ionsent et, si exeraes

sectet nisi bla commy num quamconsecte minis dipit, con vero dolorpero do dolor aliquis alit voloreet enismolore dit

dolorem dolent adipiscipit aliscinisim vulla faccummolore magnim nos autpat, consectet iniamcommod te conse fac

cum am ipis nibh ea feuis dolore euisl ulla facing elit iliquat.

Vulputem nit duisi tio el ut ipisim inciliqui ercipsu sciliquam volorem adipsuscin ut praessenit niam quat la feugiamet

lam ip eui exero consenit luptat lortincin henis nis dolenis nullum inissequat, core feu feugue velesto dolortin henim

vullaor erosto od tet ad modit nonsendigna feuis dolore modi amcon hent aliquisl incing ea facipsu mmodolutpat ilis

aliquat, vullam veliquat vulput augait.

Iril exero ex etum vent inim del dolobore magnis non ent prat praesto corer aute do do con henim dolor ipismod tate

vel ute vulluptat venibh er sed modit nis nummy nibh esenim dolore ea feum quat lore venibh euguerit euisi.

March 9, 2009

Art Vandelay Sr.

1121 Park Avenue

Sincerely,

John Paul
John Paul

403 Burkarth Road, Warrensburg, Missouri 64093 Phone: (660) 747-2500 Fax: (660) 747-8455 www.wmmconline.org

Two spaces 

One space

One space

One space

Two spaces 

There are 4 spaces

for the signature

LETTERHEAD STYLE



WESTERN MISSOURI
MEDICAL CENTER

WESTERN MISSOURI
MEDICAL CENTER

WESTERN MISSOURI
MEDICAL CENTER

W E S T E R N  M I S S O U R I
M E D I C A L  C E N T E R

LOGO DON'TS

NEVER create a pattern with the logo.

NEVER change logo fonts.

NEVER change logo color.NEVER skew or compress the logo.

NEVER expand logo.NEVER alter proportions.

The WMMC should never be altered. These are just a few examples of how
the WMMC logo shouldn't appear. 


